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Overview 
From fully remote and hybrid models to reinstated 5-day 
office mandates, employers’ return-to-office policies 
and incentive strategies vary vastly by industry and are 
continuously evolving in real-time.  

66% of employers currently require employees to work 
from offices at least once per week, and 90% of 
companies will require employees to return to offices in 
2023*. 

In this report, we take a closer look at geographical 
differences in foot traffic patterns to offices and other 
places of interest (restaurants, bars, coffee shops, 
fitness studios, salons + more) to help businesses 
assess the ultimate impact of this anticipated return. 

From site selection strategies and trade area analysis to 
competitive intelligence and demand forecasting, 
location data can reveal new opportunities, inform key 
decisions, and help you plan for the future. 

*Source: Resume Builder

https://www.resumebuilder.com/9-in-10-companies-will-require-employees-to-work-from-office-in-2023/
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Methodology

Analysis Period: November 2021 - November 2022 

Indexed Foot Traffic: We’ve examined monthly foot traffic trends to offices 
in downtown areas of U.S. cities to demonstrate the relative growth or 
decline in volume of office visits that occurred between November 2021 to 
November 2022, where visits in Nov 2021 = 100. 

POI Categories:  

Restaurants (includes independent, QSR & casual dining) 

Coffee Shops 

Bars  

Offices 

Music Venues (defined as all music venues & concert halls) 

Gyms & Fitness Studios 

Dentist Offices 

Salons & Barbershops

Downtown San Francisco is defined to include 94103, 
94104, 94105, 94107, 94109, 94111 

Downtown Los Angeles is defined to include 90012, 
90013, 90014, 90015, 90017, 90021, 90071, 90079 

Downtown Boston is defined to include 02111, 02110, 
02210, 02108, 02109, 02114, 02113, 02116, 02199 

Downtown Washington DC is defined to include 20036, 
20005, 20008, 20004, 20009, 20002 

Downtown New York City is defined to include 10004, 
10005, 10006, 10280, 10007, 10013, 10282

For the purpose of this report, downtown/
central business districts are defined as:

Foursquare analyzes consumer behavior based on foot traffic data from millions of Americans that make up our always-on panel. For the 
purpose of this report, all data is aggregated and normalized against U.S. Census data to remove any age, gender and geographical bias.
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Key Learnings & Opportunities

Leverage visit frequency data to 
understand geographical nuances 
in return-to-office behavior and 
identify top markets for today’s 
remote professionals.

For example, fewer than 20% of 
people in Denver and Austin had 
visited an office even once or more 
this past year, while roughly 40% of 
people in Columbus (OH) and Los 
Angeles made at least 1+ office visit.

Use geospatial analytics to 
unlock real-time location 
insights & competitive intel

For instance, our geospatial analysis 
of NYC foot traffic patterns by daypart 
revealed that certain gyms, restaurants 
and bars are relying more heavily on 
same-day office visitors than others. 
And venues in certain NYC 
neighborhoods are even seeing more 
foot traffic on weekdays vs weekends.

Analyze foot traffic data by 
daypart to determine optimal 
opportunities to drive foot 
traffic to other businesses

For example, Tuesday and Wednesday 
tend to be the busiest days for offices 
nationally. And over 1/2 of people who 
visit offices are also dining out at 
restaurants in the same day before 
returning home.

Analyze POI and foot traffic data by market and by audience to derive rich location intelligence:

Predict consumer 
demand to optimize 
supply decisions.

Personalize marketing 
initiatives and/or 
content based on real-
world behavior by market.

Understand demographics, visit 
patterns and consumption habits 
of consumers to select the right 
location for your next venue.

...to inform site selection, demand forecasting and marketing strategies…

Reach in-market 
consumers who work 
near your locations.
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Offices are seeing an uptick in visits from city dwellers, 
especially in the Midwest & Northeast. Downtown office 
visits are on the rise, and could be driving traffic to other 
downtown businesses. 
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Offices have been seeing even 
more traffic than expected from 
professionals in urban areas

Between June through November 2022, roughly 1/3 of 
nationwide office visits were made by people living in urban 
zip codes. Their fair share compared to total categories 
shows that offices have been seeing 23% more traffic than 
expected of urban dwellers, relative to what other places of 
interest have been seeing from this audience. 

In contrast, U.S. offices have received -17% fewer visits than 
expected from rural residents in recent months, suggesting 
that people in rural areas are largely working remotely. This 
might also suggest that rural areas tend to be home to a 
larger population of blue collar (non-office) professionals. 

From site selection to targeting, location-based learnings 
such as these can support a multitude of use cases for 
today’s retailers, restaurants and others businesses. 

Fair-Share Index: Office Visitation By Population Density (vs. total U.S.)*
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Foursquare data from June 1 - November 30 2022; Fair Share Index is calculating deviation from expected 
office visits by visitor's home location by population density, relative to total visits to all categories
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Offices have been seeing even 
more traffic than expected 
from Midwestern & 
Northeastern professionals

If we take a closer look at office visitation by region, we 
found that West coast professionals were responsible 
for nearly 1/4 of nationwide office visits, while fewer 
than 20% of U.S. office visits were made by people 
living in the Northeast.  

However, our fair share index analysis reveals that, 
compared to all categories, offices received -6% fewer 
visits than expected from West-based professionals, 
but +5% more traffic than expected from Northeastern 
professionals. 

While Northeastern consumers account for the smallest 
share of nationwide office visits, this audience might 
actually represent a big opportunity for businesses.

Foursquare data from June 1 - November 30 2022; Fair Share Index is calculating deviation from 
expected office visits by visitor's home regions, relative to total visits to all categories
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Indexed Foot Traffic To Offices In Central Business Districts 
(Benchmark: November 2021)

Downtown offices are seeing an uptick in foot traffic across major U.S. cities
In the ongoing battle between employers and employees over returning to the office, location data shows more people are returning to the physical 
workplace. Of all cities we looked at, Washington DC has seen the biggest boost in downtown office visitation over the past 12 months (+45% 
growth between Nov 2021 to Nov 2022), followed by downtown San Francisco. Downtown offices experienced peak visitation during the summer 
months, especially in Washington DC (where downtown office traffic was up +83% in June 2022 compared to last November).

Downtown Boston

NYC FIDI

Downtown LA

Downtown SF

Downtown DC 45%

40%

23%

23%

13%

Change in foot traffic volume for 
Downtown Offices from November 
2021 to November 2022:

Chart illustrates change in monthly foot traffic to downtown offices by city between Nov 2021 - Nov 2022,  
where visitation is benchmarked to the first month (November 2021 = 100). Cities defined by downtown zip codes only. 
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Nationwide, offices are seeing 
an uptick in visitation this year, 
and so are other businesses 
including coffee shops, gyms 
and health & beauty services 

Offices saw a +12% uptick in foot traffic in November 2022 
compared to November 2021 

Gyms & Fitness Studios saw a +15% uptick in foot traffic in 
November 2022 compared to November 2021 

Music Venues saw a +15% uptick in foot traffic in November 
2022 compared to November 2021 

Coffee Shops saw a +10% uptick in foot traffic in November 
2022 compared to November 2021 

Health & Beauty Services saw a +7% uptick in foot traffic in 
November 2022 compared to November 2021 

Doctor’s Offices saw a +7% uptick in foot traffic in 
November 2022 compared to November 2021 

Restaurants saw a +3% uptick in foot traffic in November 
2022 compared to November 2021 

Bars saw a -5% decline in foot traffic in November 2022 
compared to November 2021

Are businesses actually benefiting from more Americans 
returning to offices?  

U.S. offices have seen a noticeable uptick in visitation YoY. 
And coincidentally, so have businesses such as restaurants, 
bars, coffee shops, gyms, and health & beauty services. 
With more people back to the office in 2022 compared to 
2021, it’s very possible that this uptick in office visitation is 
starting to directly (and positively) impact foot traffic to 
other businesses, especially in downtown districts.  

In the following analysis, we’ll dig deeper to understand 
what this means for downtown businesses and venues 
located within closest proximity of highly-trafficked offices. 

Foursquare data from November (2021 & 2022)
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The majority of professional Americans are visiting offices 
at least once per week, but some cities are home to a larger 
population of remote professionals than others.
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Most Americans are either all in 
or all out on returning to office

According to a survey of consumers in Foursquare’s 
always-on panel in September 2022:

32%

39%

29%
1-4 days 
per week

Fully remote

According to a survey of our always-on panel, over 2/3 of 
Americans are going into the office at least one day per 
week, while 32% have been working fully remote. 

A slightly smaller % of Americans (29%) have adopted a 
hybrid work routine, going into the office at least 1-4 times 
per week, and working remotely the other days. 

A more precise breakdown reveals that not all hybrid routines 
are the same. Between 6-9% of respondents are going in 
1X, 2X, 3X and 4X per week.

Foursquare data from September 8 - September 28 2022; Sample Size: 23560

5 days per week

Once

2X

3X

4X

5X

None 32%

39%

7%

9%

7%

6%
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% of [city] population who visited an office…

Leverage location data to understand where people are returning to 
offices regularly vs. where people are living & working remotely
Location data can help us understand where people are generally back to offices fully, partially or still working remotely. For instance, fewer than 
20% of people in both Austin & Denver made 1 or more office visits during the analysis period. In contrast, roughly 2X the % of people in both 
Columbus (OH) and Los Angeles (40%) visited an office at least 1+ times. This data suggests that Denver and Austin are likely bigger hubs for 
remote professionals, while a larger % of the population in places like Columbus, Los Angeles, San Antonio and Philadelphia have been visiting 
offices more often in recent months. To further support our theory, a report from Economic Innovation Group* shows that San Francisco, 
Washington D.C., Austin & Denver all rank within the top 8 cities with the highest share of remote professionals. In Austin, for example, 32% of 
the population is working remotely (vs. only 22% in Columbus, OH).

Foursquare data November 2021 - October 2022; Source: Economic Innovation Group

https://eig.org/the-uneven-geography-of-remote-work/
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Tuesday and Wednesday are the most popular office days 
of the week, but weekday office traffic varies by market.
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Most employees prefer to visit offices midweek

Share of U.S. Office Visits By Day of Week:

53% of weekly office visits occur in the middle of the week (Tuesday through Thursday) with Tuesday and Wednesday seeing the highest 
share of weekly traffic (18% each). Less than 1/3 of weekly office visits occur on Monday and Friday, as workers prefer to ease into and 
out of the weekend. Some professionals are visiting offices on weekends, resulting in 16% share of weekly traffic on weekends.

Foursquare data from November 1, 2021 - October 31, 2022
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Share of Office Visits By Day and DMA

Location data reveals subtle nuances in weekly office visitation by market

Foursquare data from November 1, 2021 - October 31, 2022

In taking a closer look at weekly office visitation by market, our data reveals that people in the San Francisco Bay Area are especially likely 
to visit offices on Tuesday & Wednesday (these days account for 38% of total weekly traffic in the SF Bay Area vs. 34% in Miami). 
Seattle & Miami typically see a higher share of weekly office visits on Friday compared to other markets. And Miami, Nashville and Austin 
all see a relatively higher share of weekly office traffic on Saturday & Sunday (16-18%) relative to other markets, suggesting that people in 
these cities are more likely than most to visit offices on weekends.



17

0%

5%

10%

15%

20%

Monday Tuesday Wednesday Thursday Friday Saturday Sunday

8%

10%

16%
17%17%17%

16%

7%

8%

15%

18%
18%18%

16%

6%
7%

15%

18%
19%19%

16%

SF/Bay Area NYC Miami 

Foursquare data from November 1, 2021 - October 31, 2022

Of the 3 urban markets we looked at, Miami offices are most likely to observe a fairly even distribution of visits throughout the week, with each weekday 
Monday - Friday accounting for 16-17% of total weekly traffic. In contrast, office visitation in both NYC & the SF Bay Area is more heavily skewed by 
hybrid office visitation, with Tuesday through Thursday accounting for a relatively higher share of weekly traffic compared to Monday & Friday.

Share of weekly Office Visits By Day

Professionals in the San Francisco Bay Area & NYC are more likely to visit 
offices mid-week, while offices in Miami tend to see a more consistent 
distribution of visits Monday through Friday, and more traffic on weekends
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Now, let’s take a closer look at weekday 
office visitation by industry.
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Different industries see distinction in share of office traffic by day

Foursquare data from November 1, 2021 - October 31, 2022

For instance, tech startups, coworking spaces (such as WeWork venues) and advertising agencies tend to see a relatively higher share of weekly traffic 
occur mid-week compared to financial/legal services, non profits and real estate companies, which tend to see weekly visitation more evenly distributed 
throughout the week. This might suggest that tech and advertising professionals are more likely to visit offices on select weekdays (and work remotely 
other days), while finance and real estate professionals may be more likely to visit offices consistently Monday through Friday, and often on weekends.

Share of weekly [office] visitation by day of week
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Financial or Legal Services Offices

Financial and legal service offices saw a significantly greater share of visits 
on Fridays & Saturdays compared to offices overall, likely a reflection of the 
extensive working hours associated with many finance and legal positions

Foursquare data from November 1, 2021 - October 31, 2022

Over the past year, financial and legal offices consistently saw 16% share of weekly traffic occur each day Monday through Thursday. Friday accounted 
for the highest share of weekly traffic overall at 18%, outpacing the overall office average at 15%. Our data suggests that finance and legal professionals 
are more likely than the average professional to consistently work from the office 5+ days per week, and especially more likely to work from offices later 
in the week (Friday & Saturday). Perhaps other businesses within close proximity of financial & legal offices can expect a similar foot traffic trend.

Share of weekly [office] visitation by day of week
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Foursquare data from November 1, 2021 - October 31, 2022

Real estate professionals are often working throughout the week

Real estate offices are seeing a fairly even distribution of visitation throughout the entire week, with each day Monday - Friday 
accounting for between 14-16% of total weekly traffic. Weekends are almost just as busy for real estate professionals with 
Saturday & Sunday accounting for over 1/4 of total weekly office traffic (outpacing the overall category’s weekend share by +9 
% points). Perhaps other businesses located within close proximity of real estate offices could benefit from this consistency.

Share of weekly [office] visitation by day of week
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Let’s take a closer look at how office visitation is impacting 
foot traffic to other businesses.
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What’s for lunch?
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A growing number of companies 
are offering lunch as an incentive 
to return to office

According to a survey of consumers in Foursquare’s 
always-on panel in September 2022:

5%

8%

87%

Company offers 
lunch stipend

Company 
caters lunch

While the vast majority of professionals are still 
responsible for getting their own lunch, 13% of survey 
respondents say their companies provide them with 
lunch, either in the form of catered lunch or a stipend. 

According to research from Resumer Builder*, 88% of 
companies are currently offering incentives to get 
employees to return to offices, including catered 
meals, commuter benefits and higher pay. 

Though many companies are still allowing employees 
to work fully remotely, these same companies are also 
offering perks and incentives to encourage employees 
to return to the office, likely in an effort to foster a 
more collaborative office culture once again. 

Foursquare data from September 8 - September 28 2022; Sample Size: 23530 
Source: Resume Builder

Employee 
responsible for 

own lunch

https://www.resumebuilder.com/9-in-10-companies-will-require-employees-to-work-from-office-in-2023/
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Most professionals are bringing 
their lunch to work vs. getting food 
from somewhere near the office

According to a survey of consumers in Foursquare’s 
always-on panel in September 2022:

7%

5%

13%

75%

Brings 
own lunch

Gets lunch 
near office

A previous survey question revealed that 85% of 
professionals are still responsible for providing their 
own lunches during the workweek. Additional survey 
data further indicates that the majority of office 
employees (75%) are taking the more cost-effective 
route and bringing their own lunch from home. 

Another 18% of office employees are either ordering, 
picking up or going to a nearby food venue for lunch 
during the workweek. This audience represents an 
opportunity for restaurants, coffee shops and other 
dining venues located within close proximity of office 
buildings to capture recurring customers, especially in 
areas where a higher % of the population is heading 
back to the office (Columbus, Los Angeles, San 
Antonio, Philadelphia & Seattle).

Foursquare data from September 8 - September 28 2022; Sample Size: 23525

Orders lunch 
delivery

Eats catered 
office lunch
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Whether you’re considering venue expansion or looking to optimize marketing strategies, 
location data can be a helpful tool to evaluate the competitive landscape. We took a closer 
look at places of interest per capita across major U.S. cities, focusing on the types of places 
that people would most likely visit during a ‘work day’, including coffee shops, restaurants, 
gyms, medical buildings, etc. 

Though NYC has the highest POI count overall, our data reveals that several other cities 
outrank NYC when it comes to POI venues per capita, including Las Vegas, San Francisco, 
Seattle, and 15 other cities across the U.S. 

This type of data can help businesses identify and evaluate new market opportunities for site 
selection and expansion. For instance, cities with a higher POI count per capita are likely to be 
highly competitive. This, coupled with learnings about cities’ remote professional population 
(slide 13) could indicate where businesses might rely more/less on different types of 
customers, and whether to consider corporate vs. residential areas. For example, NYC, with 
fewer POI per capita (less competition), is also seeing a relatively smaller % of people 
returning to offices, suggesting that residential areas of Manhattan could offer an optimal 
expansion opportunity. 

In the following section, we’ll take a closer look at foot traffic patterns for offices and other 
places of interest in major U.S. cities, and analyze the role & influence of office visitation for 
nearby businesses.

1. Las Vegas 
2. San Francisco 
3. Seattle 
4. Washington D.C. 
5. Denver 
6. Austin 
7. Nashville 
8. Columbus (OH) 
9. Boston 
10. Charlotte 
11. San Diego 
12. Houston 
13. Jacksonville 
14. Chicago 
15. Dallas 
16. Indianapolis 
17. Philadelphia 
18. San Antonio 
19. New York City 
20. Phoenix

Las Vegas, San Francisco & Seattle 
offer residents the most places of 
interest per capita of any major U.S. city

Foursquare data from 2022; In the context of this analysis, *POI includes = coffee shops, restaurants, bars, daycares, 
salons, gyms & fitness centers, doctor's offices, dentists offices, hair/nail salons, music venues+concert halls

Top 20 U.S. cities:  
Ranked By POI* count per capita
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Foursquare data from November 1 2021 - October 31 2022; Regular office 
visitors = people who made 5+ office visits between Nov 2021 - Oct 2022

GYMS & FITNESS 
STUDIOS

88%
MEDICAL BUILDINGS

85%

SALONS & BARBERSHOPS

87%

COFFEE SHOPS

89%

MUSIC VENUES

67%
DENTIST OFFICES

72%

89%

RESTAURANTS BARS

90%
Location data reveals that the 
majority of regular office visitors are 
dining out, exercising at the gym, 
grabbing coffee away from home and 
frequenting health & beauty services

Regular office visitors are re-establishing daily routines, 
supporting local businesses and spending far less time at home.  

89% of regular office visitors (people who visited an office at 
least 5+ times between Nov 2021 - Oct 2022) also visited a 
restaurant or coffee shop at least once during that 12-month 
period. 85% of that audience exercised at a gym or fitness 
studio at least once, and 67% attended at least one concert. 

But to what extent are employees planning their office visits to 
conveniently align with their before/after-work plans?
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21%
Location data reveals that office 
visitors are likely to visit other 
businesses in the same day

What role do pre/post work plans play in employees’ decision to 
return to offices on certain weekdays? Are people more likely to 
work from the office if they have dinner plans within close 
proximity after work? Or perhaps employees prefer to work from 
the office if they’ve scheduled a nearby appointment. 

Location data suggests that there may indeed be some truth 
to this theory. We found that 58% of regular office visitors also 
dined out within the same day of visiting their office. 21% visited 
a bar in the same day, and another 13% exercised at a gym or 
fitness studio before returning home that day. Health & beauty 
services are generally less likely to see same day visitation from 
regular office visitors, with the exception of doctor’s offices. 

But to what extent are these businesses actually relying on 
foot traffic from nearby office visitors?

Foursquare data from November 1 2021 - October 31 2022; Regular office 
visitors = people who made 5+ office visits between Nov 2021 - Oct 2022
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GYMS & FITNESS 
STUDIOS
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MEDICAL BUILDINGS
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9%
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Businesses within closest proximity 
of offices are not necessarily 
dependent on regular office visitors

While regular office visitors are certainly making the rounds to 
nearby businesses before & after work, we discovered that regular 
office visitors only account for between 8-10% of total traffic for 
bars, restaurants and other businesses located within closest 
proximity (0.5 miles) of offices.  

In other words, non-office visitors (including remote professionals) 
accounted for the overwhelming majority of traffic to these nearby 
venues. This is an insightful learning for businesses that might be 
considering opening or closing up shops in downtown business 
districts.  

However, this doesn’t mean that nearby businesses are not likely 
to see a boost in traffic on days when more people are in the 
office. As we continue with our analysis, we’ll explore variation in 
foot traffic to offices and other places of interest in commercial 
districts of NYC and San Francisco by day of week.

Foursquare data from November 1 2021 - October 31 2022; Regular office 
visitors = people who made 5+ office visits between Nov 2021 - Oct 2022
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Some businesses rely more heavily on foot traffic from office visitors 
than others. Let’s take a closer look at how this varies by market.
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Share of weekly [category] Visits In Midtown/Downtown NYC By Day

In midtown and downtown Manhattan, offices, fitness studios and medical 
offices all see the highest share of weekly traffic on Wednesday

Foursquare data from November 1, 2021 - October 31, 2022

On a national level, our data reveals that 12% of office visitors are also visiting a doctor’s office within the same day, while 13% of office 
visitors are visiting a gym or fitness studio before or after visiting an office. We suspect these %s might be even higher in commercial 
areas of Manhattan, where gyms, doctor’s offices and dentist offices are all seeing the highest weekly share of traffic on the same 
weekday as offices in this area: Wednesday. Our data suggests the likelihood that hybrid employees are more inclined to schedule 
appointments at nearby medical offices to align with when they’ll be visiting their office.
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Manhattan foot traffic patterns vary by day, hour & customers’ work routines
Foot traffic from same-day office visitors Foot traffic from people who did not visit an office in the same day

Businesses benefit from people getting an earlier start on weekdays, even 
from people who are working remotely. The maps above reveal noticeable 
contrast in foot traffic volume between 7AM-8AM on the average weekday 
vs the average weekend, looking at foot traffic to places like restaurants, 
coffee shops, bars, dentist & doctor’s offices, gyms, salons, etc.

7-8AM WEEKDAY 7-8AM WEEKEND

Businesses see fairly similar levels of foot traffic volume around lunchtime 
on weekdays and weekends in Manhattan. However, businesses in 
Midtown and FiDi unsurprisingly see more weekday lunchtime traffic from 
same-day office visitors. The maps above reveal noticeable contrast in foot 
traffic volume between 12PM-1PM on the average weekday vs the weekend. 

12-1PM WEEKDAY 12-1PM WEEKEND

Foursquare data from November 1 2021 - October 31 2022, visualized via FSQ Studio
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Share of weekly [category] visits in downtown San Francisco By Day

In downtown San Francisco, gyms are more heavily dependent on weekly 
office visitors, while dining & nightlife spots continue to thrive on weekends

Foursquare data from November 1, 2021 - October 31, 2022

In downtown San Francisco, gyms and fitness studios are typically busiest on the same weekdays as offices: Tuesday through Thursday accounts for 
52% of weekly office visits, and 48% of weekly gym traffic in downtown San Francisco. Gyms in this area see less than 1/4 of weekly visits on 
weekends. And while offices may see the most traffic mid-week, weekends still account for the highest share of weekly traffic for bars, restaurants 
and music venues (between 33-36% for each). This data suggests that gyms in downtown SF are heavily dependent on weekday office visitors in 
this area, while dining & nightlife venues in this area are much less dependent on office visitors. Coffee shop visitation in downtown SF remains fairly 
consistent throughout the week, with each day accounting for somewhere between 13-16% of total weekly traffic.
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Comparing foot traffic patterns in 
America’s corporate neighborhoods
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SAN FRANCISCONEW YORK CITY

In SF, 20% of professionals visited an office at least once 
in November 2022. A closer look at the distribution of 
office visitation by weekday reflects a hybrid work routine, 
with Tuesday, Wednesday & Thursday each accounting for 
18-19% share of weekly office traffic, while Monday & 
Friday each account for only 15-16%.

San Francisco is a more competitive landscape for 
business expansion. Location data reveals that SF ranks 
2nd in highest POI count per capita, looking at places like 
coffee shops, restaurants, bars, daycares, salons, gyms & 
fitness studios, doctor’s and dentist offices, salons and 
concert venues.  

In NYC, 20% of professionals visited an office at least 
once in November 2022. A closer look at the distribution 
of office visitation by weekday reflects a hybrid work 
routine, with Tuesday, Wednesday & Thursday each 
accounting for 18% share of weekly office traffic, while 
Monday & Friday each account for only 15-16%.

There’s plenty of opportunity for business expansion in 
NYC. Even though NYC has the highest POI venue 
count overall, our data reveals that several other cities 
outrank NYC when it comes to POI venues per capita, 
including Las Vegas, San Francisco & Seattle.

Evaluating opportunities across competitive landscapes

OFFICE 
VISITATION

COMPETITIVE 
LANDSCAPE

CATEGORY 
VISITATION

A gym or fitness studio in downtown SF may struggle to 
draw consistent foot traffic during weekends. Gyms & 
fitness studios in downtown SF rely heavily on weekday 
traffic (78% of total weekly visits).

A coffee shop in NYC’s financial district may struggle to 
draw consistent weekend traffic. Coffee shops in FiDi 
rely heavily on mid-week visits (32% of total weekly 
visits occur Tuesday & Wednesday, while Saturday & 
Sunday brings in only 26% of weekly visits).
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NYC FiDi Midtown/Times Square

Share of weekly bar visits in [downtown areas] By Day

NYC Bars see more mid-week traffic than bars in downtown San Francisco; 
Manhattan’s FiDi bars are busier than most on Monday & Thursday

Foursquare data from November 1, 2021 - October 31, 2022

Saturday is unsurprisingly the most popular day to grab a drink in corporate neighborhoods of SF & NYC. In fact, Friday & Saturday 
account for 38% of weekly traffic in downtown SF, and 35% of weekly bar traffic in three of Manhattan’s most corporate neighborhoods. 
It’s worth noting, however, that bars in NYC tend to see a relatively higher % of weekly traffic on Tuesday & Wednesday compared to 
downtown SF. Monday & Thursday appear to be slightly more popular days for bar visitation in FiDi relative to these other neighborhoods.
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During early evening happy hour (5-6PM), bars in Manhattan’s Midtown/Times Square 
area tend to see a higher volume of traffic from same-day office visitors on weekdays 
vs weekends. Though, overall volume of traffic is fairly consistent regardless of the day 
of the week.

Manhattan bar traffic varies by day, hour & customers’ work routines

5-6PM WEEKDAY 5-6PM WEEKEND 8-9PM WEEKDAY 8-9PM WEEKEND

Same-day office visitors in Manhattan’s financial district tend to flock to bars later in 
the evening (8-9PM). But again, overall bar traffic volume in NYC during this hour on 
weekdays appears to generally mirror foot traffic volume between 8-9PM on weekends. 

Foot traffic from same-day office visitors Foot traffic from people who did not visit an office in the same day

Foursquare data from November 1 2021 - October 31 2022, visualized via FSQ Studio
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Certain FiDi bars tend to see a higher volume of traffic on weekdays 
compared to weekends, though not necessarily from the customers you 
might expect. The Margarita Bar at WhiteHall Terminal (boxed in white) sees 
more substantial foot traffic volume between 5-6pm on weekdays as 
compared to weekends. And despite being within close proximity of a high 
concentration of FiDi office buildings, the majority of weekday happy hour 
traffic is coming from people who did not visit an office in the same day.

Manhattan bar traffic varies by day, hour & customers’ work routines

5-6PM WEEKDAY 5-6PM WEEKEND 7-8PM WEEKDAY 7-8PM WEEKEND

From the previous slide, we learned that bars in Manhattan’s FiDi neighborhood tend to see more traffic on Monday relative to bars in other 
corporate neighborhoods. In the maps below, we took a closer look at bar foot traffic from same-day office visitors (pink) vs. everyone else (blue) 
on weekdays vs. weekends. Though bar visitation peaks on Saturday, the maps below reveal noticeable variance by daypart. 

Bars in Manhattan’s financial district tend to see more traffic from same-
day office visitors between 7-8pm (as compared to 5-6pm) on weekdays. 
In fact, certain bar venues in this area are actually busier between 7-8pm 
on weekdays compared to weekends. While the Margarita Bar in Whitehall 
Terminal relies more on the non-office crowd during happy hour, we found 
that same-day office visitors contribute an equal volume of visits as non-
office visitors between 7-8pm on weekdays. 

Foot traffic 
from same-day 
office visitors

Foursquare data from November 1 2021 - October 31 2022, visualized via FSQ Studio

Foot traffic 
from people who 
did not visit 
an office in 
the same day
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Downtown SF Flatiron / Herald Square
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Share of weekly coffee shop visits in [downtown areas] By Day

Coffee shops in NYC’s Midtown and FiDi neighborhoods are busiest mid-
week, while coffee shops in downtown SF are busiest later in the week

Foursquare data from November 1, 2021 - October 31, 2022

32% of weekly traffic for coffee shops in NYC’s FiDi and Midtown neighborhoods is occurring on Wednesday & Thursday, while only 26% 
of coffee shop visits in both areas occurs over the weekend. This could suggest that coffee shops in these neighborhoods are more heavily 
dependent on weekday office visitors. In contrast, coffee shops in downtown San Francisco see 30% of weekly traffic on weekends, with 
Saturday marking the busiest day of the week. Coffee shops in downtown SF are much less dependent on weekday office visitors.
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The maps above reveal noticeable contrast in foot traffic volume for Manhattan coffee 
shops between 7-8am on the average weekday vs the average weekend day in 2022. 
The Starbucks location featured in the yellow boxes above is surprisingly seeing a 
similar volume of visits between 7-8am no matter the day of week. Even on weekdays, 
office visitors only account for a tiny % of overall visits during this hour. If we look 
downtown, we find that FIDI coffee shops are seeing significantly more foot traffic 
volume between 7-8am on weekdays, especially from office visitors in this area.

Manhattan coffee shop traffic varies by day, hour & customers’ work routines

7-8AM WEEKDAY 7-8AM WEEKEND 12-1PM WEEKDAY 12-1PM WEEKEND

Later in the day, we find that Manhattan coffee shops are likely to see more lunchtime 
foot traffic on weekends vs weekdays, especially in Midtown. Furthermore, some 
coffee shops in Manhattan might actually see more lunchtime foot traffic from office 
visitors on weekends vs weekdays. This is especially true for Lucid Cafe Murray Hill 
(orange) and Bluestone Lane in Tribeca (white). And though overall visit volume is 
comparable no matter the day, the Starbucks location featured in the yellow box 
actually sees slightly more visit volume from office visitors on weekends vs weekdays.

Foot traffic from same-day office visitors Foot traffic from people who did not visit an office in the same day
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Location. Location. Location. 

The maps to the right reveal noticeable contrast in foot traffic 
volume for Manhattan coffee shops between 4-5PM on the 
average weekday vs the average weekend day in 2022. 

Our analysis reveals that understanding location is key. 
Despite being within a few blocks radius of another 
Starbucks venue, some Starbucks locations are seeing 
opposite visitation patterns by day of week and hour of day. 

Meanwhile, a few miles south, coffee shops in Soho can 
expect a noticeably higher volume of late afternoon visitors 
on weekends vs weekdays, and largely non-office visitors.

Manhattan coffee shop 
traffic varies by day, hour & 
customers’ work routines

4-5PM WEEKDAY 4-5PM WEEKEND

The 3 largest circles within the white box above 
are all Starbucks venues. While the Starbucks 
location in the top left corner of the box is 
seeing considerably less foot traffic volume 
between 4-5PM on weekends compared to 
weekdays, the Starbucks in the top right corner 
is seeing the opposite trend occur. In fact, this 
Starbucks is seeing even more traffic from office 
visitors on weekends vs weekdays.

The 2 largest circles in the white box above 
are both Starbucks venues. Between 4-5PM 
on weekdays, these venues are seeing 
considerably more foot traffic volume 
(especially from office employees) compared 
to weekends. Comparing the yellow boxes, 
we see that coffee shops in Soho are likely 
to see a much higher volume of visits on 
weekends vs weekdays between 4-5pm.

Foot traffic from same-day office visitors

Foot traffic from people who did not 
visit an office in the same day

Foursquare data from November 1 2021 - October 31 2022, 
visualized via FSQ Studio
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Downtown SF Flatiron / Herald Square
NYC FiDi Midtown/Times Square

Share of weekly gym visits in [downtown areas] By Day

Office traffic provides a slight boost in gym visitation throughout the week

Foursquare data from November 1, 2021 - October 31, 2022

Across both cities, gyms in corporate neighborhoods tend to rely more heavily on weekday visitors. In fact, gyms in NYC’s FiDi area are 
seeing over 3/4 of weekly visits Monday through Friday. Similar to offices in NYC overall, gyms in these neighborhoods tend to be 
busiest Tuesday & Wednesday. This could very well suggest that gyms are indeed more heavily dependent on same-day office visitors, 
especially in urban hubs like SF and NYC. 
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A closer look at gym & fitness studio visitation in lower 
Manhattan reveals that gyms are indeed busier on weekdays 
vs weekends. Office visitors are especially contributing to 
foot traffic for gyms in NYC’s financial district, Chelsea and 
Columbus Circle on weekday mornings (between 8-9pm). 

Manhattan gym traffic varies by day, hour & customers’ work routines

8-9AM WEEKDAY 8-9AM WEEKEND 5-6PM WEEKDAY 5-6PM WEEKEND

The same learning is true during evening hours, with gyms & fitness 
studios seeing a higher volume of traffic between 5-6PM on weekdays 
vs weekends. As we saw during the morning daypart, gyms and 
studios in FiDi are seeing a considerable amount of weekday traffic 
from people who are visiting an office that same day, likely in the same 
area. By looking at both charts, we can see that gyms & studios in 
lower Manhattan are typically busier after work vs. before. 

Foursquare data from November 1 2021 - October 31 2022, visualized via FSQ Studio

Foot traffic 
from same-day 
office visitors

Foot traffic 
from people who 
did not visit 
an office in 
the same day
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Manhattan gyms & fitness studios traffic varies by day, hour & customers’ work routines

8-9PM WEEKDAY 8-9PM WEEKEND

9-10PM WEEKDAY 9-10PM WEEKEND

We took a closer look at the competitive landscape for gyms & fitness studios in a 10-block radius 
around Columbus Circle / Hell’s Kitchen. In comparing evening traffic (8-9PM) on weekdays vs. 
weekend days, we found that foot traffic patterns and customer profiles are likely to vary.  

For instance, between 8-9pm on weekdays, foot traffic to Equinox Columbus Circle is 
overwhelmingly driven by non-office visitors. However, on weekends, the story is reversed and 
office visitors are primarily driving traffic during this evening hour. It’s likely, then, that this particular 
Equinox location largely attracts customers who work within close proximity of this location, 
especially on weekends. 

Nearby NY Athletic Club, Crunch Fitness and Sheffield Skyclub Gym all see more foot traffic 
volume from office visitors on weekdays vs weekends between 8-9pm, as one might expect. 

TMPL’s Hell’s Kitchen location sees noticeably more foot traffic volume between 8-9pm on 
weekends vs weekdays, while nearby Planet Fitness sees the opposite trend occur.

Just one hour later, we found that the same Equinox in Gramercy/Rose Hill sees a 
significant uptick in foot traffic volume between 9-10pm, especially on weekends 
and mostly from non-office visitors (even on weekdays). It’s possible, then, that this 
particular Equinox location typically attracts customers who live in the area and are 
most likely working from home.

New York Athletic Club (Theater District) 
Crunch Fitness (54th Street)  
Equinox (Columbus Circle)

Planet Fitness (Hell’s Kitchen) 
TMPL Fitness (Hell’s Kitchen)  
Sheffield Skyclub Gym

8-9PM WEEKDAY 8-9PM WEEKEND

Further south, still between 8-9PM, we see that Equinox in Gramercy/Rose Hill is 
seeing a relatively small volume of foot traffic on weekdays, slightly up on weekends.

Foot traffic from same-day office visitors Foot traffic from people who did not visit an office in the same day

https://foursquare.com/v/sheffield-skyclub-gym/4e23550d45dd950bb038c4fb
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Downtown SF Flatiron / Herald Square
NYC FiDi Midtown/Times Square

Share of weekly restaurant visits in [downtown areas] By Day

Restaurants get a mid-week boost as more people go in to the office, but 
continue to thrive primarily on the weekends

Foursquare data from November 1, 2021 - October 31, 2022

From Monday to Thursday, restaurants in both downtown SF and downtown/midtown NYC see the greatest share of visits on Wednesday, 
mimicking the Wednesday peak seen by offices. In fact, restaurants in Manhattan’s FiDi neighborhood see an even higher share of weekly 
traffic on Wednesday (16%) than almost all other weekdays (with the exception of Saturday, 17%). In downtown SF, restaurants are 
considerably less busy Monday through Thursday, and see the highest share of weekly visits on Friday & Saturday.
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Our studio maps reveals that FiDi restaurants tend to see a more 
substantial volume of traffic on weekdays at noon as compared to 
weekends. It also appears that same-day office visitors are largely 
contributing to this disparity, suggesting that dining venues in this area 
tend to rely more heavily on a weekday office crowd during lunchtime. 

Manhattan restaurant traffic varies by day, hour & customers’ work routines

12-1PM WEEKDAY 12-1PM WEEKEND 5-6PM WEEKDAY 5-6PM WEEKEND

From the previous slide, we learned that restaurants in Manhattan’s FiDi neighborhood tend to see more traffic on weekdays vs 
weekends, with Wednesday marking the busiest day of the week. In the maps below, we took a closer look at restaurant foot traffic 
from same-day office visitors (pink) vs. everyone else (blue) on weekdays vs. weekends.

If we fast forward to ‘happy hour’, we see that FiDi restaurants typically 
see a similar volume of early evening traffic on weekdays and weekends. 
However, the clientele differs by day of week, as does the magnitude of 
traffic. For instance, certain FiDi restaurants rely more heavily on weekday 
office visitors between 5-6pm vs. non-office customers on weekends. 
This is especially true for the FiDi Chipotle (boxed in yellow).

Foursquare data from November 1 2021 - October 31 2022, visualized via FSQ Studio

Foot traffic 
from same-day 
office visitors

Foot traffic 
from people who 
did not visit 
an office in 
the same day
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Venue Count: Manhattan offices by neighborhood

Which Manhattan neighborhoods are seeing the greatest 
return to offices? 
  
Midtown/Times Square, with the largest number of offices in 
all of midtown & downtown NYC, unsurprisingly accounts for 
the largest share of office visits in all of Manhattan (35%), 
followed by Financial District, which represents 27% of total 
Manhattan office visits. 

However, despite having more than twice as many offices as 
FiDi and Flatiron, Midtown only accounts for a slightly higher 
share (+8-12 % pts) of total Manhattan office visits compared 
to both other neighborhoods. 

Businesses can leverage these learnings to inform demand 
planning and even site selection strategies, and focus on 
driving foot traffic to businesses in neighborhoods that are 
seeing the greatest volume of recurring office visitation.

Midtown dominates in office count, 
but sees less than fair share of 
Manhattan office visits

Foursquare data from November 1, 2021 - October 31, 2022
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The future of office commuting
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Even with WFH policies, most 
Americans have stayed put

According to a survey of consumers in Foursquare’s 
always-on panel in September 2022:

11%

89%
No

Yes

Though remote work policies have been lauded as an 
opportunity for workers to pick up and move wherever 
they want, nearly 90% of Americans have not 
relocated in the past 2 years.  

Considering 40% of respondents claim to be visiting 
their office 5 days per week, it’s likely that many 
professionals did not have the option to relocate due 
to company policy.

Foursquare data from September 8 - September 28 2022; Sample Size: 23536
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16%

17%

20%

12%

35%

% Share of regular office visitors by distance 
traveled from home to office

Who are today’s regular office visitors? And how far are they 
traveling to commute to their place of work? 
  
We took a closer look at this audience, based on people who 
made at least 3+ office visits between June-Nov 2022, and 
found that the majority (53%) are currently living and 
commuting within 10 miles from their office. The remaining 
47% of regular office visitors are commuting 10+ miles from 
home. 

1/3 of this audience lives within 5 miles of their office, 
suggesting that these professionals could be more likely to 
commute by foot, bike or public transit. In fact, nearly 30% of 
survey respondents claim to be traveling to work this way.  

Nearly 1/2 of today’s regular office 
visitors are living and commuting 
10+ miles from home 

0-2 miles

2-5 miles

5-10 miles

10-15 miles

15+ miles

Foursquare data from June 2022 - November 2022; Regular Office Visitors = people 
who visited the same office at least 3+ times during the analysis period.
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Employees in most major metros 
are commuting within a 14 mile 
radius of their office

Nationally, the median commuting distance traveled 
between home and offices was about 14 miles in 
November 2022. 

Compared to what we saw in 2021, in November 
2022, employees in most metropolitan areas were 
traveling shorter distances to get to their offices. 
This may indicate that employees are moving closer 
to their offices, or a greater number of local 
employees are returning to the office.

Washington D.C.

Nashville, TN

Dallas, TX

Austin, TX

Columbus, OH

Charlotte, NC

Las Vegas, NV

Chicago, IL

SF/Bay Area, CA

San Diego, CA
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Foursquare data from November 1-30 2022; Median distance traveled (in miles) from home to offices

Median Distance Traveled From Home To Offices (November 2022)
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Office commuting has evolved in some markets
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While offices across most markets continued to see a fairly consistent median distance traveled from employees in Nov 2022 as seen in Nov 2021, 
offices in both Nashville and Washington D.C. are seeing a change in median commuting distance YoY. In Nashville, median distance traveled has 
declined by 3 miles YoY, while median commute distance in Washington DC has increased by 3 miles YoY. Increased commute distance could suggest 
that offices in DC as starting to see people commuting from the surrounding area, while decreasing commute distance in Nashville could suggest that 
a higher % of office visitors in this area are currently living within closer proximity of their offices compared to last year. Shorter median commute 
distances in places like Philadelphia, NYC and Miami could suggest that a higher % of office visitors in these markets are living downtown and within 
closer proximity of their office relative to office professionals in places like Dallas, Austin and Charlotte.

Foursquare data from November 1 - November 30 (2021 & 2022)
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Most Americans are commuting to 
work by car; Nearly 20% of office 
visitors live within close enough 
distance to walk or bike to work

The vast majority of Americans who have returned to 
offices that past year have been driving to/from work. 

The next popular method is walking. 19% of respondents 
say they commute by foot or by bike, suggesting that a 
sizable % of back-to-office employees are currently living 
within close proximity of their office, and may be choosing 
to visit their office out of convenience vs. requirement. 

Surprisingly ranking as the least popular mode of transit, 
another 10% of respondents are relying on public transit — 
buses, trains, metros — to commute to/from their office. 
However, as you’ll learn in the following slide, location data 
reveals a change in behavior is well underway.

According to a survey of consumers in Foursquare’s 
always-on panel in September 2022:

By car

By foot

By bus

By subway

By train

By bike

0% 40% 80%

2%

3%

3%

4%

17%

75%

Foursquare data from September 8 - September 28 2022; Sample Size: 23541
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Location data can provide valuable insight as to 
how consumer behavior is evolving over time, 
especially as personal lifestyles and professional 
routines continue to change. In our latest analysis, 
we took a closer look at year-over-year changes in 
the correlation between national office visitation 
and foot traffic to other places of interest during 
the summer months (July, August, September). 

Our analysis reveals how the general behavior and 
personal preferences of today’s office visitors has 
indeed changed from what we saw during the same 
months last year (2021). 

Today’s office visitors are 
relying more heavily on public 
transit & electric vehicles, 
opting for healthier lunch 
options and returning to 
business travel

Categories listed reflect increased/decreased correlation between [category] foot traffic 
and U.S. office visitation, on a user level; Q3 = July, August, September (2021, 2022)

U.S. OFFICES

Salad Places 
Train Stations 
Metro Stations 

Airports

Gas Stations 
Auto Shops 

Convenience Stores 
Parking

Increased correlations: Decreased correlations:

Though 75% of survey respondents are reportedly commuting by car, increased 
correlation between foot traffic to offices and foot traffic to train & metro stations 
could suggest that today’s office visitors are developing a stronger preference for 
commuting via public transit compared to last year, especially since we’re seeing 

a decreased correlation between office visitation and traffic to gas stations, 
convenience stores, auto shops and parking areas (all places often associated with 

commuting by car). This trend could also suggest increased adoption of electric 
vehicles over gas-powered vehicles amongst today’s office commuters. Decreased 

correlation for auto venues could also reflect a higher % of office professionals 
commuting by foot in urban centers. 

An increased correlation between office visitation and foot traffic to salad places 
could suggest that today’s office visitors are starting to adopt healthier lunch 

habits and are noticeably more likely to seek a healthy salad compared to last year. 

Lastly, an increased correlation between office visitation and airport traffic might 
suggest an uptick in business travel in recent months.
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EV charging stations have seen a much greater gain in visitation than gas 
stations over the past year
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Gas Stations overall EV Charging Stations overallIndexed Foot Traffic In The United States 
(Benchmark: November 1 2021)

Since early November 2021, EV charging stations have continued to see a steady upturn in foot traffic volume, increasing by +55% YoY as of November 
1 2022. While gas stations did experience a noticeable boost in summer foot traffic volume, visitation as of November 1 2022 was only up by +12% YoY. 
The cost savings with electric vehicles could be more attractive to weekday commuters, especially as gas prices remain high in places like California.

Chart represents indexed foot traffic to U.S. gas & EV charging stations amongst all U.S. consumers, where visits in the first week of November 2021 = 100.

Nov 1 2022  
EV Stations +55% 
Gas stations +12%
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Music and podcasts help 
commuters pass the time 

According to a survey of consumers in Foursquare’s 
always-on panel in September 2022:

10%

26%

63%
Listening to 

music / 
podcasts

None of 
the above

Location data reveals that 47% of today’s regular office 
visitors live more than 10 miles away from their place of 
work. A longer commute means more time to listen to 
audio content, and more opportunities for advertisers to 
reach engaged commuters with relevant messaging.  

In fact, 73% of Americans are plugged in and consuming 
content during their commute. The vast majority of this 
audience (63%) is listening to music or podcasts during 
their commute, a much easier task while driving, walking 
or biking to work. The remaining 10% prefer to read or 
listen to a book during their commute. 

Opportunity: Target regular office visitors 
when they’re tuned in during their morning & 
evening commutes.

Foursquare data from September 8 - September 28 2022; Sample Size: 23538

Reading / 
listening 
to a book
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Executive Summary
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Executive Summary
More Americans are heading back to the office, making it even 
more essential for all businesses to understand the competitive 
landscape and keep a pulse on changes in consumers’ daily 
routines, commuting preferences and consumption patterns. 

Today, nearly 70% of employed professionals are visiting 
offices at least once per week, according to FSQ survey data. 
But when it comes to office visitation, not all markets are 
the same. 

In order to succeed, business should lean into learnings gleaned 
from our foot traffic data, revealing today’s top hubs for remote 
professionals, office visitation by day of week and cross-
visitation patterns between offices and other nearby businesses. 

In conclusion, this analysis emphasizes the role of location data 
in uncovering trends in consumer behavior, assessing the 
competitive landscape and unlocking unique opportunities for 
venue expansion. 
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Here’s what we learned…

Offices are seeing an uptick in visits from urban 
dwellers, especially in the Midwest & Northeast. In 
some cities, the return to offices is on a faster trajectory 
(up +40-45% YoY in downtown SF & Washington DC as 
of November 2022). Furthermore, median distance 
traveled has increased YoY for DC commuters, indicating 
that offices in downtown DC are starting to see more 
traffic from people traveling in from surrounding areas. 

Location data reveals the top cities for remote 
professionals. In Columbus (OH) and Los Angeles, 
roughly 40% of people had made at least one office visit 
this past year, while fewer than 15% of professionals in 
Denver & Austin visited an office once or more in that 
time. This could suggest that Austin and Denver will 
remain top destinations for remote professionals in 2023. 

Gym patronage peaks most on weekdays in corporate 
areas. Especially in corporate neighborhoods of 
Manhattan, the distribution of gym traffic throughout the 
course of an average week is almost identical to what 
we’re seeing for offices in the same areas.

Tuesday and Wednesday are the most popular office 
days of the week, but weekday office traffic varies by 
market. Looking at the distribution of office traffic by day 
of week can provide insight as to whether people are 
largely back to offices or adopting hybrid work routines in 
certain markets. This information can also be a powerful 
tool for demand forecasting, providing further insight into 
the impact & implications for surrounding businesses.  

Office visitors are driving foot traffic for local restaurants 
and bars. Nationally, 58% of people who visited an office 
also visited a restaurant in the same day, and 21% of 
office visitors also visited a bar before returning home.  

In New York City, employees heading to an office in 
corporate areas of Manhattan are likely to also schedule 
a medical appointment or fitness class that same day. 
Less than 1/4 of traffic to medical buildings, gyms/fitness 
studios and corporate offices in lower Manhattan occurs 
over the weekend. As seen with offices, gyms and medical 
buildings in NYC are also busiest Tuesday - Thursday. 
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Of the 20 U.S. cities we looked at, 
NYC had the 2nd fewest places of 
interest per capita (looking at the types 
of places that people are likely to visit 
before/after work), while SF ranked 
toward the top with one of the highest 
venue counts per capita.  

In both cities, only 20% of people made 
1+ office visit in the past year. This type 
of data could indicate where businesses 
will encounter more/less competition, 
and where businesses would benefit 
from considering locations in corporate 
vs. residential neighborhoods.

SITE SELECTION

Enabling better business decisions with location data…

Personalize marketing strategies and/
or content based on real-world 
behavior. Pay attention to commuting 
patterns & preferences to inform 
advertising media mix strategies.

MARKETING STRATEGIES

Leverage & analyze Foursquare’s Visits 
data to predict consumer demand by 
market to optimize supply decisions.

DEMAND FORECASTING

Understand demographics, visit 
patterns and consumption habits of 
office visitors and remote professionals 
across various markets to select the 
right location for your next venue.

Of the people who visited an office 
this past year, 19% also visited a 
coffee shop in the same day as visiting 
their office. In corporate areas of 
Manhattan, coffee shops are busiest 
mid-week (as are offices).  

In fact, Wednesday accounts for the 
highest share of weekly traffic for both 
offices and coffee shops in corporate 
areas of Manhattan, suggesting that 
coffee shops in these areas are seeing 
a considerable portion of weekly traffic 
from weekday commuters.

47% of today’s regular office visitors 
are commuting more than 10+ miles 
from home to the office. In addition, 
survey data reveals that 63% of office 
commuters are listening to music or 
podcasts during their commute. 

And in Washington DC, the median 
distance traveled from home to work 
increased by 3 miles YoY, now up to 14 
miles. This could suggest that many of 
offices in downtown DC are starting to 
see more people commuting in from 
surrounding areas. A longer commute 
means more opportunity to reach 
engaged audiences in transit.
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Build engaging user experiences 
with Foursquare
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Engage App Users With Fresh, 
Rich Data About Places
Location data can play a game-changing role in strategic 
decisions and in building better consumer experiences: 

Surface rich content about local 
restaurants, food shops & liquor stores 

Help users find the best spots near 
them to order from, powering place 
search based on category, or attributes 
that are meaningful to users

Keep track of which restaurants & 
stores are opening and closing

Learn more about: FSQ/Places

Inform 
Decision-
Making

Improve 
Experiences

Analyze the landscape in territory 
mapping  to prioritize & display 
the right restaurants & stores

https://foursquare.com/products/places/
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Acquire, engage & 
retain users, 
delivering messaging 
in the right 
moments with 
Movement SDK, or 
with Foursquare's 
targeting solutions

Build highly-customized, scalable audiences 
based on real-world behavior.  

Select from 1200+ ready-to-use audience 
available in our Audience Designer and all major 
DSPs, DMPs, or create highly-customized 
audiences in our self-serve UI.

Build accurate, custom geofences to reach 
consumers in geo-contextual real-time 
moments of receptivity. 

Design your own segments in our self-serve UI, 
or let us create segments that meet your goals.

Send personalized, timely notifications or 
serve dynamic content to app users based 
on where they are or where they like to go.  

Deliver proximity alerts when users enter or exit 
a venue, and drive engagement at the highest 
point of impact. 

/movement 
SDK
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Understand Users 

Use insights on lifestyles & brand preferences to 
influence future growth initiatives

Measure Impact

Monitor how cross platform advertising is driving KPIs, 
optimizing performance in real-time

Explore how different touch points influence 
conversions in the real world, or online

Uncover The User Journey

Measure & optimize 
the impact of ads 
with Attribution
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Unlock real-time 
location insights 
in minutes
Foursquare Studio is a highly flexible geospatial 
platform designed to analyze and visualize 
large-scale data, faster than ever before.

Understand Users 

Compare visits to your locations versus the competition 
over time with clear, visible representation of visit volume.

Market Analysis
Improve market knowledge and assess potential risks 
and benefits for real estate investments.

Visualize supplier locations, distribution centers, and 
vehicle routes to improve supply chain management

Supply Chain Management

Site Selection

Identify or validate optimal locations for new outlets 
through suitability & similarity analysis.

/ KEY USE CASES

Learn more about: FSQ Studio

https://location.foursquare.com/products/studio/
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